
 

 

 

 

The Thomson Reuters SYNERGY Social Media Promotional Contest - (as herein 
described, “Contest”), sponsored by Thomson Reuters (“Sponsor”) is a series of 
promotional activities taking place during the 2018 SYNERGY conference for 
Corporations in the United States. 

PRIZES:  Three (3) $100 electronic gift cards to Target.com.  Total retail value $300. 
 
CONTEST PERIOD:  The Contest runs November 12, 2018 8:00 a.m. ET through 
November 14, 2018 5:00 p.m. ET. 
 
WHO IS ELIGIBLE:  The Contest is only open to attendees of the 2018 SYNERGY 
Conference for Corporations who are 18 and older and who were paid registrants at the 
beginning of the Contest Period. If you play the game, you agree to be bound by the 
terms and conditions set forth in these Official Rules. 
 
Individuals who virtually attend the online live stream of the opening general session of 
SYNERGY for Corporations are eligible only for the portion of the contest that 
references the opening general session. 
 
Employees, officers, directors of Sponsor and its administrative, advertising, and 
promotion agencies, and any other entity involved in the development, administration, 
promotion, or implementation of the Contest and their immediate family members 
(spouse, parents, siblings and children) are ineligible to enter, participate or win. 
 
The Promotion is void where prohibited or restricted by law. 
 
An individual employee representing his/her employer/principal at the 2018 SYNERGY 
conference for Corporations is responsible for reviewing, understanding and abiding by 
his/her principal’s or employer’s policies regarding eligibility to participate in activities 
such as the Contest described in these Official Rules.  If you are participating in 
violation of your principal’s/employer’s policies, you/the registered participant may be 
disqualified from registering for and/or participating in the Contest and being 
awarded/retaining prizes. 
 
Government employees are not eligible. 
 
PRIVACY AND THIRD PARTY TERMS:  By participating in the Contest, you 
acknowledge that you have reviewed and agree to Sponsor’s Privacy Policy as well as 
the Terms of Use and Privacy Policy for Twitter. 
 
HOW TO ENTER:  Thomson Reuters will post a trivia question on Twitter.com between 
8 a.m. and 5 p.m. ET each day of the conference. Enter (become an “Entrant”) by 



 

 

posting the answer as a Reply attached to the original trivia question.  The reply must 
contain both hashtags #contest and #SYNERGYTaxTech. 
 
Anyone found using multiple accounts to enter will be ineligible and may risk 
suspension of all their accounts by Twitter. 
 
HOW TO WIN:  Be the first, according to the social media platform’s engagement 
stream timeline, to post the correct answer.  All answers are subject to verification at 
Sponsor’s discretion. 
 
Once the first correct answer has been successfully received, participants are welcome 
to continue engaging. However no additional prizes will be given. 
 
Thomson Reuters customers who are not in attendance at the conference, as well as 
members of the general public are welcome to submit answers to the trivia questions or 
participate in the social media engagement but are not eligible to win a prize. 
 
WINNER SELECTION AND NOTIFICATION:  Each winner will be notified via phone or 
direct message within Twitter.com that they have won. All prizes will be awarded no 
later than December 15, 2018, by electronic delivery to the email address associated 
with your Thomson Reuters customer account. 
 
If Sponsor is, for any reason, unable to contact a winner, a winner does not reply to 
notification, or fails to execute a requested affidavit of eligibility, liability and publicity 
release (except where prohibited by law) within 7 days of notification, or is found to have 
violated the Official Rules or is otherwise determined to be ineligible, the potential 
winner may be disqualified and Sponsor may, in its sole discretion, award the prize to 
the second Entrant to submit a correct answer. 
 
GENERAL TERMS: Participation in this Contest constitutes full acceptance of all the 
Official Rules. Failure to comply with these Official Rules or the taking of any action 
which is contrary to the fair administration of this Contest shall disqualify the entrant. 
 
By entering the Contest, entrants grant Sponsor, their respective affiliates, and 
successors a non-exclusive, royalty-free, and irrevocable license to use, publish, 
display, distribute the Entrant’s name, likeness, statements (written or oral) and place of 
residence (city and state) in any and all markets and media worldwide in perpetuity 
without additional compensation, notification, permission or approval for the purpose of 
announcing the winner, and promoting the Contest or similar future contests.  
 
Decisions by Sponsor regarding eligibility, drawing and winner shall be final. This 
Contest may be withdrawn or canceled by Sponsor at any time without any obligation. 
If, in its sole discretion, Sponsor deems the Contest is not capable of running as 
planned if or Sponsor believes that conditions, including such as computer virus, bugs, 
tampering, unauthorized intervention, fraud, technical failures, or other causes beyond 
Sponsor’s control, such as earthquake, flood, fire, storm or other natural disaster, act of 



 

 

God, labor controversy or threat thereof, civil disturbance or commotion, disruption of 
the public markets, act of terrorism, war or armed conflict (whether or not officially 
declared), may corrupt or affect the administration, security, fairness, integrity or proper 
conduct of the Contest, Sponsor reserves the right, to terminate, modify or suspend the 
Contest.   
 
All engagement activity must conform to Twitter’s Terms and Conditions. If you are 
participating in violation of the Twitter’s policies, Thomson Reuters will delete your 
activity on the social media posts in question. 
 
Sponsor reserves the right to disqualify any entrant it finds to be tampering with the 
entry process or operation of the contest; to be acting in an unsportsmanlike or 
disruptive manner; or to have otherwise violated any of the Official Rules.  
 
Sponsor reserves the right to substitute prizes of equal value. No other substitution or 
transfer of Prize is permitted. 
 
ANY ATTEMPT BY A CONTESTANT, INDIVIDUAL, OR ORGANIZATION TO 
DELIBERATELY UNDERMINE THE LEGITIMATE OPERATION OF THE CONTEST 
MAY BE A VIOLATION OF CRIMINAL AND CIVIL LAWS, AND SHOULD SUCH AN 
ATTEMPT BE MADE, SPONSOR RESERVES THE RIGHT TO SEEK DAMAGES 
FROM ANY SUCH INDIVIDUAL OR ORGANIZATION TO THE FULLEST EXTENT 
PERMITTED BY LAW.  The failure to enforce any term of these Official Rules shall not 
be deemed a waiver of that provision.  
 
Sponsor, and its employees, affiliates, contractors, representatives and legal advisors, 
are not responsible for: (1) technical, hardware or software malfunctions, lost or 
unavailable network connections, or failed, incorrect, inaccurate, incomplete or garbled 
or delayed electronic communications, whether caused by the entrant or by the 
equipment or programming associated with or utilized in this Contest or by any human 
error or unauthorized intervention which may occur in the processing of the entries or 
administration of this Contest; (2) entries which are not received or accounted for due to 
the foregoing technical issues or any other reason whatsoever; (3) any printing or 
typographical errors in any material related to the Contest; or (4) any injury or damage 
resulting directly or indirectly from an entrant’s participation in the Contest, including, but 
not limited to downloading any materials, files or software in connection with the 
Contest, nor acceptance, receipt, use or misuse of any prize.  
 
Under no circumstances will Entrant be permitted to recover awards for, and Entrant 
hereby waives all rights to claim, punitive, incidental and consequential damages and 
any other damages, other than for actual out-of-pocket expenses associated with 
entering this Contest, and any and all rights to have damages multiplied or otherwise 
increased. SOME JURISDICTIONS DO NOT ALLOW THE LIMITATIONS OR 
EXCLUSION OF LIABILITY FOR INCIDENTAL OR CONSEQUENTIAL DAMAGES, SO 
THE ABOVE MAY NOT APPLY TO YOU.   
 



 

 

Under no circumstances shall any Entrant or other entity or person have any right to 
audit the records of Sponsor in connection with this Contest.  
 
The invalidity or unenforceability of any provision of these Official Rules shall not affect 
the validity or enforceability of any other provision. In the event that any provision is 
determined to be invalid or otherwise unenforceable or illegal, these Official Rules shall 
otherwise remain in effect and shall be construed in accordance with their terms as if 
the invalid or illegal provision were not contained herein. Headings and captions are 
used in these Official Rules solely for ease of reference, and shall not be deemed to 
affect in any manner the meaning or intent of these Official Rules or any provision 
hereof. These Official Rules cannot be modified or amended in any way except in 
writing by a duly authorized representative of Sponsor. 
 
Entrant agrees that any and all disputes, claims, and causes of action arising out of or 
connected with the Contest or any Prize awarded and all issues and questions 
concerning the validity, interpretation and enforceability of these Official Rules shall be 
resolved individually, without resort to any form of class action, and exclusively in a 
court of competent jurisdiction sitting in Texas. All issues and questions concerning the 
construction, validity, interpretation and enforceability of these Official Rules, or the 
rights and obligations of the entrant and Sponsor in connection with the Contest, shall 
be governed by, and construed in accordance with, the laws of the State of Texas, 
without giving effect to any choice of law or conflict of law rules, which would cause the 
application of the laws of any jurisdiction other than the State of Texas. 
 
Any and all disputes arising out of this Contest shall be brought within one year of the 
end of the Contest Period, notwithstanding any contrary statute of limitations.  
 
ACCEPTANCE AND USE/TAXES: Acceptance or use of a Prize arising from this 
Contest is the sole responsibility of the winner. Income and any other taxes on the value 
of the Prizes are the sole responsibility of the winner. Sponsor will report the value of 
the income to federal, state and local authorities and provide 1099s or appropriate tax 
forms as required by law. 
 
WINNER’S NAME: You may request a list of winners for up to six weeks following the 
end of the Contest Period by sending a stamped, self-addressed envelope to: Thomson 
Reuters, Attn:  Trae Harris/Digital Experience, 2395 Midway Road, Carrollton, TX 
75006.  
 
SPONSOR/ADMINISTRATOR: Thomson Reuters Tax and Accounting, 2395 Midway 
Road, Carrollton, TX 75006 is the sponsor of this Contest. This Contest is not 
sponsored by, nor in any way connected to, Twitter.  
 
RULES REQUEST: Official Rules may be received via an electronic copy by emailing 
andrea.rutherford@tr.com. To receive a printed copy of these Official Rules, send a 
self-addressed stamped envelope to: Thomson Reuters Tax & Accounting, Attn:  Trae 
Harris/Digital Experience, 2395 Midway Road, Carrollton, TX 75006. 


